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Penelitian ini bertujuan untuk mengetahui
pengaruh kualitas penyajian, kepuasan
konsumen, dan harga terhadap minat beli
konsumen Buk Yah Catering. Selain itu
untuk menguji kelayakan uji  regresi
pengaruh  variabel kualitas penyajian,
kepuasan konsumen, dan harga terhadap
minat beli secara simultan pada konsumen
Buk Yah Catering. Alat analisis yang
digunakan dalam penelitian ini adalah uji
validitas, uji reliabilitas, uji asumsi klasik, uji
regresi linier berganda, koefisien determinasi
korelasi berganda, uji t, uji F, dari analisis
regresi linier berganda diperoleh persamaan
Y =0.042 + 0,007 X1 + 0,551 X2+ 0,048 X3 + e.
Hasil uji t Uji parsial telah dilakukan dan
dihasilkan (X1 = 0,270<1,988 X =
23,790>1,988. X3 = 1,749<1,988). Sehingga
dapat diketahui bahwa kualitas penyajian
dan harga tidak mepunyai pengaruh parsial
terhadap minat beli, sedangkan variabel
kepuasan konsumen mempunyai pengaruh
parsial terhadap minat beli. Dan uji simultan
telah dilakukan, dihasilkan Fhitung lebih besar
daripada Frwe (191,228>2,699). Sehingga
dapat diketahui bahwa kualitas penyajian,
kepuasan konsumen dan harga mempunyai
pengaruh simultan terhadap minat beli.
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Abstract

The research aims to determine yhe effect of
presentation quality, costomer satisfaction,
and price on buying interest of Buk Yah
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Jusita Rahmayantr Harga

Catering consumers. In addition to testing the
feasibility of a regression test the effect of
variable quality of presentation, customer
satisfaction, and price on buying interest
simultaneously on Buk Yah Catering. The
analytical tool used in this study is the
validity  test, reliability test, classic
assumption test, multiple linear regression
test, coefficient of determination of multiple
correlation, t test, F test, from multiple linear
regression analysis obtained the equation Y =
0.042 + 0,007 X; + 0,651 X2+ 0,048 X3 + e. t
test result Partial tests have been carried out
and produce (Xi = 0,270<1,988 Xe =
23,790>1,988. X3 = 1,749<1,988). So it can be
seen that the quality of presentation and
price does not have a partial influence on
buying interest, while the variable of
costomer satification has a partial effect on
buying interest. Annd simultaneous test have
been carried out, resulting in a Feunt greater
than Fraple (191,228>2.,699). So it can bee seen
that the quality of presentation, customer
satisfaction and price have a simultaneous
influence on buying interest.
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