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 Secara mendasar kebutuhan pokok 
manusia terdiri dari kebutuhan 
pangan,sandang dan papan. Namun pada 
zaman modern ini kebutuhan manusia makin 
beragam. Tingkat kebutuhan masyarakat yang 
makin beragam dan terus menerus mengalami 
progres mengakibatkan masyarakat kesulitan 
dalam hal menentukan mana kebetuhan 
primer dan mana kebutuhan sekunder. 
Berdasarkan latar belakang masalah sebagai 
mana telah dikemukakan diatas, maka 
rumusan permasalahannya adalah: Apakah 
Faktor-faktor Pendorong yang terdiri dari 
produk (product), harga (price), promosi 
(promotion), distribusi (place), berpengaruh 
signifikan secara parsial terhadap keputusan 
pembelian barang preloved? Apakah Faktor-
faktor Pendorong yang terdiri  produk 
(product), harga (price), promosi 
(promotion),distribusi (place), berpengaruh 
signifikan secara simultan terhadap keputusan 
pembelian barang preloved ? Variabel manakah 
yang berpengaruh dominan terhadap 
keputusan pembelian barang preloved ? Dalam 
penelitian ini populasi berjumlah 488 
mahasiswa dengan sampel terdiri dari 83 
sampel dihitung dengan rumus slovin. Hasil 
dan kesimpulan variabel Produk, Harga, 
Promosi, Dustribusi berpengaruh terhadap 
keputusan pembelian. 
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 Abstract  

 Basically, basic human needs consist of 
food, clothing and shelter needs. But in modern 
times human needs are increasingly diverse. 



Decision The increasingly diverse levels of community 
needs and continuous progress have resulted in 
the community having difficulty in determining 
which primary needs and secondary needs are. 
Based on the background of the problem as 
stated above, the formulation of the problem is: 
Are the Driving Factors consisting of the 
product, price, promotion, distribution, place, 
have a partially significant effect on purchasing 
decisions preloved goods? Do the Driving 
Factors consisting of product, price, promotion, 
distribution, place have a significant effect 
simultaneously on the decision to purchase 
preloved goods? Which variable has the 
dominant influence on the preloved purchase 
decision? In this study a population of 488 
students with a sample consisting of 83 
samples calculated by the Slovin formula. The 
results is Product variables, Price, Promotion, 
Dustribution influence purchasing decisions. 
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