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	Tujuan penelitian ini untuk mengetahui Green Marketing mix (Green Product, Green Price, Green Place, Green Promotion) berpengaruh terhadap keputusan pembelian. Sample penelitian dilakukan di universitas islam lamingan sebayak 100 sample. Menggunakan analisis regresi linier berganda. Hasil penelitianbahwa Green product,green price,green place dan green promotion berpengaruh signifikan terhadap keputusan pembeliandan berpengaruh besama-sama terhadap keputusan pembelian. 
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	Abstract

	
	[bookmark: _GoBack]The purpose of this study was to determine the Green Marketing mix (Green Product, Green Price, Green Place, Green Promotion) effect on purchasing decisions. The research sample was carried out at Lamingan Islamic University as much as 100 samples. Using multiple linear regression analysis. The results of the study that Green product, green price, green place and green promotion have a significant effect on purchasing decisions and influence together with purchasing decisions.
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