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	Tujuan dari penelitian ini adalah untuk mengetahui pengaruh perceived service quality, perceived value, dan trust terhadap customer satisfaction di Toko Rock Hobbies Centre Lamongan. Jenis penelitian ini adalah deskriptif kuantitatif sebanyak 300 orang dengan menggunakan rumus Solvin sehingga terdapat 75 responden. Teknik pengolahan data menggunakan program SPSS.20, yaitu uji reliabilitas, uji validitas, analisis korelasi, analisis regresi berganda, uji f, dan uji t. Hasil pengujian menunjukkan bahwa variabel bebas tidak ada pengaruh secara signifikan terhadap Customer Satisfaction pada Toko Rock Hobbies Centre Lamongan. Sedangkan pada Perceived Value dan Trust mempunyai pengaruh secara signifikan terhadap Customer Satisfaction pada Toko Rock Hobbies Centre Lamongan
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	Abstract

	
	
	[bookmark: _GoBack]The purpose of this research is to know the impacts of perceived service quality, perceived value, and trust towards the customer satisfaction in Toko Rocks Hobbies Centre Lamongan. The type of this research is descriptive quantitative including 300 people using Solvin formula so that came the result of 75 respondents. The data instrumental technique is use SPSS.20 Program, which is reability test, validity test, correlation analysis, double regression analysis, f test, and t test.  The test results show that the independent variable has no significant effect on Customer Satisfaction at the Lamongan Rock Hobbies Center Store. Whereas Perceived Value and Trust have a significant influence on Customer Satisfaction at the Rock Hobbies Center Shop.
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